
 

Junior Achievement Social Media  
Engagement Best Practices 

 

Why is it Important to Engage with JAC on Social? 

Posting about Junior Achievement of Chicago – even from your personal page/handle – helps drive 

awareness of the work JAC is doing, builds advocacy to get more volunteers and has the power to 

change people’s perceptions of what Junior Achievement is doing in Chicago.     

3 Different Ways to Engage with JAC 

There are many ways to engage with JAC via social media.   

 

While an endorsement from your company’s official social channels is great, there are steps Board 

Members can take to drive awareness and advocacy for Junior Achievement of Chicago. 

 

Board Members can take advantage of their influence and set an example for their company by sharing 

updates to their own personal network.   

 
*JAC will identify a specific date in late summer/early fall where board members can support “Take Your Work to Kids” campaign by changing their profile picture. 

 

Where to Engage with JA Online 

 

jachicago Junior Achievement of Chicago     @jachicago 

 



 

 

 

Guidelines for Posting Photos of Students  

• If you have not been instructed that you are permitted to take photos with the students, do not 

take any to post on social media. 

• Post a selfie in front of the school, with JA materials, or a photo of you and your colleagues 

instead. Or, visit http://www.jachicago.org/about-us/our-impact/media-center/  to download a JA 

stock photo. 

• If you have been instructed you can take photos, double check with the classroom teacher. There 

may be a student that cannot be in photos. 

Think Before You Tweet 

• Embrace your role as a positive voice for our company and industry. 

• When posting about a current or potential client or JA OF CHICAGO, use your best judgement.  

When in doubt don’t share. 

• If you’ve identified yourself as an employee of your company or JA OF CHICAGO on your 

personal handles, be mindful that what you post can be misconstrued as the company’s official 

position 

Best Practices 

• Proofread your tweets and posts before putting them up. 

• Attach an image or include a link when possible. 

• Use the hashtag #jachicago or #WorkToKids to help curate the conversation, but limit the amount 

of hashtags and (@) mentions to two at the most.  

• Be sure you mention JAC’s official handles/pages in all posts. 

Tricks of the Trade 

• Be concise. 

• Posts and tweets are more likely to get shared and retweeted when they include hashtags, 

numbers, quotes, links, videos or photo URLs. 

• When posting a link to Facebook, remove the URL from the text of your post.  Any user can click 

on the generated thumbnail or title for that URL  

• Add a comment to an existing post. To add a comment on Twitter, click retweet and the original 

tweet is embedded and you can add your own message to it. 

• Tweets starting with the mention of an account handle (@) must be preceded with a character 

such as (.) in order to post properly. Starting a tweet with the “@” symbol, which Twitter 

automatically deems a @reply, only displays the Tweet to users who follow both accounts. 

http://www.jachicago.org/about-us/our-impact/media-center/

