
 

 

  

       Social Media Key Terms you may hear students reference in your class:  
 Facebook  - Site connects people with friends, family, acquaintances, and businesses from all over the 

world and enables them to post, share, and engage with a variety of content such as photos and status 
updates.  

JA Note: Many of our students say Facebook is for their parents.  We would suggest referencing 
Snapchat or Instagram for better conversation.  

 Twitter - A real-time social network that allows users to share 140-character updates with their following. 
Users can favorite and retweet the posts of other users, as well as engage in conversations using @ 
mentions, replies, and hashtags for categorizing their content.  

o Handle - Handle is the term used to describe someone's @username on Twitter.  
o Retweet - A retweet is when someone on Twitter sees your message and decides to re-share it with 

his or her followers. A retweet button allows them to quickly resend the message with attribution to 
the original sharer's name. 

 Google Docs - Google Docs is a group of web-based office applications that includes tools for word 
processing, presentations, spreadsheet analysis, etc. All documents are stored and edited online and allow 
multiple people to collaborate on a document in real-time. 

 Hashtag - A hashtag is a tag used on a variety of social networks as a way to annotate a message. A 
hashtag is a word or phrase preceded by a “#" (i.e. #InboundMarketing). Social networks use hashtags to 
categorize information and make it easily searchable for users.  

 Instagram - a photo sharing application that lets users take photos, apply filters to their images, and share 
the photos instantly on the Instagram network and other social networks like Facebook, Flickr, Twitter, and 
Foursquare. The app is targeted toward mobile social sharing, and has gained more than 300 million users.  

 Meme - A meme on the internet is used to describe a thought, idea, joke, or concept that's widely shared 
online. It is typically an image with text above and below it, but can also come in video and link form.  

 Selfie - A selfie is a self-portrait that is typically taken using the reverse camera screen on a smartphone or 
by using a selfie stick (a pole that attaches to your camera). Selfies are commonly shared on social media 
networks like Instagram, Twitter, and Facebook using the hashtag #selfie.  

 Snapchat - Snapchat is a social app that allows users to send and receive time-sensitive photos and videos 
known as "snaps," which are hidden from the recipients once the time limit expires (images and videos still 
remain on the Snapchat server). Users can add text and drawings to their snaps and control the list of 
recipients they send them to.  

 Viral - Viral is a term used to describe an instance in which a piece of content -- YouTube video, blog 
article, photo, etc. -- achieves noteworthy awareness. Viral distribution relies heavily on word of mouth and 
the frequent sharing of one particular piece of content all over the internet. 

 Screenshot – an image of the data displayed on the device. 
 
(Source: https://blog.hubspot.com/blog/tabid/6307/bid/6126/the-ultimate-glossary-120-social-media-marketing-terms-
explained.aspx#sm.00001eeuhbivoef4cwmy1mf5hr4n0) 
 

 
 
For this activity, students will use ten social media scenarios to create an ethical scale.   
 

1. Before starting the activity, ask the students: 
 What types of social media are you using? 
 Which are your favorite?  Why?   

2.    Divide the students into six groups and give each group a set of scenarios. (A perforated set of the scenario    
   worksheets will be provided the day of the event.)   

3.   Tell the students to: 
1. Tear apart the ten scenarios.   
2. Rank the scenarios in order from “1” (not so bad - ethical) to “10” (really bad - unethical).   
3. Determine/Indicate the point at which they feel the situations cross the line from being ethical to unethical.  
4. As they finish, have them stack their scenarios in order from 1-10 and send one student from each group 

to write the bold word from each scenario on the board.  Then have them indicate the point where they 
feel the scenarios cross the line from being ethical to unethical.    

 

 
Crossing the Line



 

 

  
 
4.  While the students are working on the activity make a table on the board.  Consider asking the teacher to  
     create the table on the board so you have more time to engage with student groups.  
 

 Group 1 Group 2 Group 3 Group 4 Group 5 Group 6 
#1       
#2       
#3       
#4       
#5       
#6       
#7       
#8       
#9       
#10       

 

5.  As groups finish, send one student from each group to write the bold word from each scenario on the board.  Also  
     have them indicate the point where they feel the scenarios crossed the line from being ethical to not ethical.  
 

6. Use the completed table on the board to aid in a discussion about why the students ranked the scenarios the  
    way they did.  What similarities do you see?  What differences do you see?  
 

Discussion Prompts: 
 How did you decide where to put the line where scenarios cross over from ethical to unethical? 
 What factors influenced your ranking?  
 What would you do if you saw any of the situations happening that you indicated were crossing the line? 

What is your responsibility? 
 Do you think there is a difference between what we feel is ethical regarding how we treat others in person 

vs. on social media?  
 What are the consequences for some of the situations?  

o You post a friend’s exciting news before he or she gets to share it. 
 Maybe they waited to post it until they could tell other friends/family in person. 

o You post a picture of someone without his/her approval. 
 What about children (babysitting, etc.)?  What if you do not have parent permission?   
 What if it revealed someone’s location?  

o You access your neighbor’s unsecured Wi-Fi network. 
 Slows down their connection. 
 Viruses can be shared via Wi-Fi networks. 

o Your friend forgets his/her phone and you post a photo on his/her Instagram account. 
 Does it matter what the photo is?  
 What if it wasn’t a friend?  
 Are your devices password protected?  

o You retweet a comment that you know is false. 
 Some people do this sarcastically because they think it so obscure/ridiculous 

o You send a snap of your teacher to your friend with a mean comment. 
 Compare this to saying negative things about employers. 
 How often do we see negative/rude/derogatory comments about someone famous 

(athlete, actor, news anchor, politician, etc.). 
o You are on your phone while a guest speaker is in the classroom. 

 Disrespectful 
 Wasting the guest speaker’s time  

o You post that you are dog-sitting for your neighbor. 
 Creates awareness that your neighbor is gone and could potentially put their house in 

danger of being burglarized.  
 Reveals your location.  

 



 

 

  
 
o You access a non-school related app/website during class. 

 Equate this to how being on your phone while at work is stealing company time.  
 Does it matter if it is a personal vs. school device?   

o You screenshot a snap. 
 Does it matter what the photo is? 
 Do you think the person initially sending the snap is taking the risk when he/she originally 

sent it?    
 
Real-Life Situation:   
 
According to a report in The Harvard Crimson (The daily student newspaper of Harvard University), at least ten 
students who were planning to go to Harvard in the fall of 2017 were told to forget it -- after the University came 
across their Facebook messages. 
 
David Robichaud reported, “It looks like some would-be Harvard students just assumed that administrators 
wouldn’t see their post because they were in a ‘private’ Facebook group, but as one social media expert told us, 
you can’t make assumptions about privacy and the internet anymore.”    

Ed Gazarian, Mittcom Social Media Expert stated: “What might have been private in the past, is now out there for 
everybody to see and hear.  Many Millennials are used to sharing their thoughts and opinions online without 
considering the consequences.  And an institution like Harvard is not going to admit students who are perceived 
as reckless on the internet.  “[Harvard] is a private institution that has made its brand on the discretion of who it 
admits, the same way that most employers have a lot of discretion in who they bring into their organizations.” 

According to The Harvard Crimson, nearly 40,000 students applied for admission to Harvard this year. Only 
2,056 – 5.2 percent – were admitted. 
 
“Any acceptance can be withdrawn, under various conditions including if an admitted student engages in 
behavior that brings into question his or her honesty, maturity, or moral character”.  
 
Dr. Kat Cohen, CEO of IvyWise (Independent University Admissions Counselor) said, “Anything you post should 
pass the “grandma test” If you don’t want grandma to see it, don’t post it.”   
 
Curated from:  
http://www.cbsnews.com/videos/harvard-withdraws-acceptance-offers-over-offensive-memes/ 
http://boston.cbslocal.com/2017/06/05/harvard-university-admissions-revoked/ 
https://www.usnews.com/news/national-news/articles/2017-06-05/harvard-pulls-student-admission-offers-after-explicit-facebook-
posts 
 
Wrap-Up/Key Take-Aways: 

 Employers, scholarship committees, and college admission offices often utilize social media before 
selecting candidates – think before you post!    

 Social Media can be both positive and negative, it depends on what you do with it. 
o Share how professionals use LinkedIn to connect with other professionals.  
o Share personal examples of times when you know people have gotten themselves in trouble or 

fired (or not hired) for something related to social media.   
 Everyone’s ethical line is different and you need to feel comfortable with your decision and how others 

may perceive it and/or be affected by it.  
 Share an example of a time you had to make a tough ethical decision at work.  

 
Word Bank Connection:   
Looking back at the word bank, are you proud enough of your selected list to post the words on social media?  
Do you think you would risk people making fun of you? Talking about you? Disagreeing with you?    



 

 

  
 
 

Crossing the Line:  (This activity is adapted from http://www.mediate.com/acrtraining/pg17.cfm.) 
 

1. Tear apart the ten scenarios.   
2. Rank the scenarios in order from “1” (not so bad - ethical) to “10” (really bad - unethical).   
3. Determine/Indicate the point at which you feel the situations cross the line from being ethical 

to unethical.  
4. As you finish, stack the scenarios in order from 1-10 and send one student to write the bold 

word from each scenario on the board.  Then indicate the point where you feel the 
scenarios cross the line from being ethical to unethical.    

 
 
 

You post a friend’s exciting news 
before he or she gets to share it. 

 
 

 
 

You post a picture of someone 
without his/her approval. 

 

 
 

You access your neighbor’s 
unsecured Wi-Fi network. 

 
 

 
 

Your friend forgets his/her phone 
and you post a photo on his/her 

Instagram account.  
 

 
 

You retweet a comment that you 
know is false. 

 

 
 

You send a snap of your teacher to 
your friend with a mean comment. 

 
 

 
You are on your phone while a 

guest speaker is in the classroom. 
 
 

 
You post that you are dog-sitting 

for your neighbor. 
 

 
You access a non-school related 

app/website during class.  

 
 

You screenshot a snap. 

 

 Crossing the Line – Worksheet
(A perforated set will be provided the day of the event)


