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'The JA mission to inspire and prepare
[ young people to succeed in a global

Bog economy lives in the passionate

" individuals dedicated to helping our
kids become financially literate,
workforce ready, and poised to thrive

in the 21t century.

In Middle Tennessee, community is a powerful word.
Together we are responsible for creating the positive
change we want to see in the neighborhoods in which
we live. That change starts with today’s youth. By
giving kids opportunities to challenge themselves
and explore their own potential, JA is changing the
way kids think about education and their futures. JA
is creating stronger, well-prepared young adults in

Middle Tennessee.

I want to thank each individual and organization
that came together this year to create positive
change for our kids’ futures in the 2009-2010 school
year. Please join me in celebrating the
accomplishments of the JA community.

A
Trent Klinsensmith

President
Junior Achievement of Middle Tennessee

JA Staif

Trent Klingensmith

President
Beth Torres Rachel Dyer
Vice President of Development  Director of Operations and JA BizTown™
Laura Buchanan Bethany Wynns
Special Events Manager JA BizTown Instructional Manager
Jessica Bowers Freya llearn
Marketing Manager JA BizTown Instructional Manager

Patrice Godshalk
Administrative/Operations Assistant

“We must

remember
that now.
and in the
future.
school and
community
reflect each
other.”

Catherine Hobbs. Teacher
West Elementary School,
Wilson County

Andy Schenek
Director of Programs
Karen Boom

Program Manager

Holly Houston
Program Manager

How JA Board Firms
Created Change During the
2009-2010 School Year:

Volunteers from Board firms
inspired 11.696 students.

Board Members volunteered
in 11 classrooms in
Middle Tennessee.

Board firm volunteers
taught 362 classes.

11Board firms supported
JA BizTown through
sponsorships.

3 young Nashville business
leaders serve on JA’s newly-
created Junior Board.

Randy Shepard

Regions

JA Board Member
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Junior Achievement's Board of
Directors is a diverse group of business
leaders from across Middle Tennessee.
Through volunteering and financial

support, JA’s Board works with a

variety of community leaders to make

sure that JA is a strong and viable
entity in Nashville. We, as Board Members, feel that
students need business leaders showing them how to
succeed, and JA can make that a reality.

We come together with a common goal: to ensure
that every student in our area has a free-enterprise
education through JA’s programs and volunteers,
which connect the classroom with the real world.

I am proud to be counted in this group of Board,
Junior Board, and Emeritus Board Members who are
so focused on changing the lives of young people -
the next generation of leaders in our city, state, and
country.

v A

Dave Olender

Gaylord Entertainment Company

Vice President, Strategic Alliances
Board Chair

Junior Achievement of Middle Tennessee

“The 8th grade program can be truly eye opening for the

students. During one lesson, the focus is around budgeting. The
students receive salary cards and are assigned the task of properly
budgeting for housing, transportation, entertainment, food, and
clothing. One student who had a very modest salary and large living
lifestyle quickly figured out that if they purchased the new car and
the largest house, they were left with no allowance for food or
clothing. Although not overjoyed with some of the choices that
Midsouth Marketing Director,  they had to make, the learning that occurs during this section is

awesome and will stay with the students long after the class is over.”
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in the classroom

J A— Worldwide is the world's largest organization dedicated to educating students about workforce
readiness, entrepreneurship and financial literacy through experiential, hands-on programs. Junior
Achievement volunteers and teachers depend on one another to ensure the JA mission becomes a reality.
> Teachers open their classrooms to a member of the community and dedicated volunteers answer the call.
These adults spend as many as eight consecutive weeks in a local classroom interacting with the students,

serving as role models, and engaging kids in the learning process.

Junior Achievement programs help prepare young people for the real world by showing them how to
generate wealth and effectively manage it. Students also explore how to create jobs which make their
communities more robust and how to apply entrepreneurial thinking to the workplace. JA gives relevance
and meaning to education. From Kindergarten through 12th grade, JA programming connects the dots
between where students are today and what they want to be in the future.

When volunteers engage with students, the kids realize the value of community involvement first-hand.
Students see these philanthropic lessons in action and are inspired to give back when they graduate. JA
helps give adults a chance to do good in their own neighborhoods while preparing our young people to
strengthen those communities for the future. And so, JA comes full-circle.

JA’s value can be seen in tangible ways. The following represents a
sample of 4th graders who participated in the Our Region program
during the 2009-2010 school year. It is vital that students have a
knowledge of these terms and concepts in order to build on their

education. JA programs and volunteers focus on increasing this

understanding and therefore the likelihood that students can be
g JA Students Reached
successful members of the workforce and society. 2009-2010
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“Students enjoy the challenges JA presents them with, the lessons
and group activities that go along with the curriculum. They build a
relationship with a business professional who is willing to help them

succeed in life, whatever path they may choose.”

-Amanda McGaugh, Ravenwood High School

JA Teacher of the Year, 2007-2008
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he JA BizTown program provides hands-on lessons
that arm 5th grade students with the tools, skills, and
knowledge they will need to succeed as adults in the 21st
century. In-class studies and on-site exploration
reinforce the lessons taught and connect educational
concepts to real-life applications. Students apply for and
hold jobs, buy and sell merchandise, manage bank
accounts, and gain an overall perspective of the world of
work. Adult volunteers are stationed in each of JA

BizTown’s 14 shops to serve as mentors to guide the
student employees through their work days and
facilitate discussions on business operations, product
pricing, and company goals. The interactive JA
BizTown experience helps change students’ views of the importance of education in accomplishing their
goals and generates excitement about the workplace.

Several organizations have lent their support to the JA BizTown program by sponsoring one of the 14
businesses, outfitting the shop to reflect that company’s corporate brand. Shop sponsors include: AT&T
TV Station/Web Design, Dollar General, First Tennessee Bank, HCA/Tri-Star Wellness Center, and
Pedigree Dog Store. Caterpillar Financial sponsors City Hall and the Supply Center, in honor of Jim
English. The Gaylord Entertainment Foundation and the Mike Curb Family Foundation also sponsor
infrastructure in JA BizTown.

“I learned I can do

Nine organizations changed the way
an thin bec ause I can Middle Tennessee’s kids were able to do
y g business when they sponsored a day of
the JA BizTown program. For $5,000
per day, these donors underwrote the

go to the bank and save
up some money.”

program’s operating costs for 19 days in
1zTown, making it possible for
JA BizT . king it ble f

Gra-Mar Middle School Student, schools to participate.
Metro Nashville Public Schools,
Davidson County 2009-2010 Day Sponsors:

CarMax Foundation

Cracker Barrel

Franklin American Mortgage Company

Gannett Foundation

Nashville Predators Foundation

Nissan North America
Pepsi Beverages Company
Schneider Electric Foundation

Tennessee Valley Authority
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J A— inspires students to dream for their futures, strive to reach their fullest potential, and test their
own limits to achieve success. The JA legacy lasts a lifetime and creates long-term change. The
community of volunteers and teachers that carry out the JA mission do more than provide a friendly face
in the classroom, lead discussions with the students, and administer fun activities. They impact lives.

David Schenk, JA alumnus and owner of Schenk Photography, credits Junior Achievement’s
programming with his career success today. As a senior at Montgomery Bell Academy, David
participated in the JA Company Program, where he and his classmates established an actual
business enterprise.

The class elected to sell t-shirts to other students, but David said he realized a large market
was being ignored. He encouraged his company to offer golf umbrellas with the school logo as well. “It was
a huge success! Teachers and parents bought them; we had to reorder three or four times. Our stockholders
were returned about 20-fold on their investment,” he said. “Learning the many aspects of starting,
running, and closing a company were priceless.” ; ;
Junior Achievement
in Middle Tennessee
JA served classrooms in the following counties
during the 2009-2010 school year:

Upon graduating, David obtained a chemical engineering degree at
Tennessee Technological University. His JA experience had sparked an
interest in business, so David earned a minor in the discipline and went

on to pursue an MBA. Several advantageous freelance opportunities Camnon
i

Maury

convinced David to forego the MBA program to work in photography

and website development instead. (heatham Montgomery

(offee Putnam

Realizing photography was his true passion, David and his wife Tracy
quit their jobs and started Schenk Photography six years ago. “We have
never looked back. I credit Junior Achievement with igniting that first

Davidson Robertson

Dickson Rutherford

spark in me.”
Fentress Sumner

“I would not be self-employed now had it not

Houston Williamson

been for JA 20 years ago.” -David Schenk, JA Alumnus Marshall

Wilson

2009-2010 Teachers of the Year

Elementary School: Valerie Barton
Andrew Jackson Elementary School
Secondary School: Mary York
Hillwood High School

2009-2010 Volunteers of the Year

Elementary Level: Wanda Henslee
State Farm Insurance Company

Secondary Level: Barb Nigretto
Ford Motor Credit

JA Board Members Norma Davis of Bridgestone Americas, Inc.

and Paul Anderson of US Bank join York, Nigretto, Barton,
Henslee, and JA Board Member Tom Negri of Loews Vanderbilt
Hotel at the 2009-2010 Volunteer and Teacher of the Year ceremony.
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“Planting seeds for career dreams and life goals is what makes JA

so impactful in classrooms all over Middle Tennessee.”
-Megan Walker, JA Volunteer, Community Health Systems

‘ olunteers are the lifeblood of the organization. In addition to standing in front of a classroom, these
dedicated supporters impact the organization in a variety of ways. This year, volunteers passionately gave
of their time, talents, and resources behind the scenes to assist JA in living out its purpose more effectively
and more efficiently.

Most JA program kits are pre-packaged with enough materials for a class size of 30 students; however,
most Middle Tennessee classrooms have fewer students than that, resulting in many leftover pieces. JA
encouraged its volunteers to return these unused parts and coordinated a kit rebuilding effort. Thanks to
groups like FiftyForward, Ernst & Young, Deloitte, and HCA, JA has been able to recycle and rebuild 100
program materials kits, saving $9,000 in program expenses.

With nearly 8,000 kids coming through JA
BizTown in one school year, the town needed

2009-2010 Top Volunteer Companies

refreshing before a new group of students
based on number of classrooms reached

arrived. Employees from HCA, Deloitte, and

Dell spent time at the JA office deep-cleaning, | Deloittes 1,914 studens in 94 classrooms

2. Caterpillar Financial Services: 1,727 students in 87 classrooms
3. Ford Motor Credit: 1,692 students in 73 classrooms

4. Regions: 1.577 students in 73 classrooms

2. Bridgestone Americas, Inc.: 736 students in 37 classrooms

6. State Farm Insurance: 562 students in 27 classrooms

7. Ingram Industries, Inc.: 524 students in 24 classrooms

8. ATT: 350 students in 23 classrooms

9.Schneider Electrie: 430 students in 19 classrooms

10. HCA: 399 students in 19 classrooms

repairing, and painting the building for a new
school year. This ensured JA BizTown was
properly prepared to give students the best
experience possible.

JA volunteers and teachers would not have
been matched up were it not for two dedicated
ladies assisting the Programs Department with
data entry. Mrs. Kathy Matson and Mrs.
Marsha Olender ensured that teacher requests,
volunteer assignments, and evaluations were

recorded accurately and in a timely manner.
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The 2009-2010 year brought students, teachers, and volunteers together in new ways. JA hosted
several of its traditional programs in ways that were fun, educational, and engaging.

) JA Titan Business Challenge High school students had the chance to compete in a virtual business
contest in the inaugural JA Titan Business Challenge, hosted by Caterpillar Financial Services on March
27th. This program combined JA’s traditional, volunteer-led classroom experience with an online

component, allowing teams of students to vie against one another to sell the most virtual merchandise.
Seven teams from several area high schools were invited to participate in the JA Titan Business Challenge
for a fun, interactive event. One team of students from Hillwood High School in Metro Nashville
continued on to compete at the national level, where they finished in 7th place.

JA Job Shadow This program gives high school students a comprehensive perspective of the world of
work by allowing them to spend a day shadowing a professional in a field that is of interest to the student.
This year, Junior Achievement of Middle Tennessee partnered with Metro Nashville Public Schools to
provide the JA Job Shadow initiative to 300 students at Glencliff and Antioch High Schools. More than
14 companies throughout Nashville hosted students for this event. JA has also continued its job
shadowing partnership with AT&T. The telecommunications company hosted 380 students throughout
the school year at its Downtown Nashville and Brentwood locations.

JAiIna Day Teachers in 125 classrooms opted to host the JA in a Day format this year, in which all
sessions in a typical JA program are carried out in one day instead of over the course of several weeks.
During the 2009-2010 year, five JA in a Day events took place in Middle Tennessee elementary schools,
allowing and entire grade level of students to receive the program. In addition, two elementary schools
and one middle school hosted JA volunteers in every classroom for the all-day experience. This marked the
first time a middle school had invited the JA in a Day program into the entire school. Nearly 650 5th-8th
graders at Metro Nashville’s Oliver Middle School received JA’s valuable lessons from volunteers
representing 11 different companies.

JA BizTown Summer Camp In June 2010, JA piloted the JA BizTown Summer Camp program.
Campers aged 10-13 received the complete JA BizTown experience in one week of day camp, learning
personal finance, holding jobs, and exploring the value of marketing. Students from across Middle
Tennessee, as well as several out-of-state visitors, learned to work together to make a business successful.
Many of these students had never met before the week began, but by the end of camp, they were
brainstorming together, promoting their products to JA BizTown customers, and combining their

resources to ensure their businesses thrived. JA hopes to expand the Summer Camp program in the future.
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S pecial events are an important part of JA’s funding. Events create unique opportunities for a variety of
JA supporters to provide programming to students.

The 2010 Hollywood-themed Bowl-a-Thon included 1,450 bowlers from 45
companies to secure funds for JA. Throughout the Fall and Spring, bowlers
were asked to raise $125 to provide a program kit and a trained JA volunteer
to an area classroom. Bowlers celebrated their fundraising success at area
bowling centers, complete with networking opportunities, contests, and
prizes. The event marked the 10th year Bridgestone Americas Trust Fund
served as Title Sponsor and the 2nd year that Publix Super Markets

Charities has served as Presenting Sponsor. The 2010 Bowl-a-Thon raised
$237,000 for JA programs!

JA BizTown students welcomed 350 community members for breakfast at
Loews Vanderbilt Hotel in December. Table hosts from across the area invited
guests to join them for the event, sharing their passion for JA and its students.
Throughout the morning, JA BizTown students came straight out of the city
to share about their experiences through a “JA BizTown Today” show and
asked for support from those in attendance. The event was sponsored by
Caterpillar Financial and more than $35,000 was given to fund the JA

BizTown program.

Several small-scale events were held throughout the year, bringing the JA message and opportunity for
engagement to a new audience of young professionals. JA hosted two mixers at the Big Bang Dueling
Piano Bar, offering attendees the chance to network and donate funds to JA programs. JA also teamed up
with the Charity Denim organization for a designer clothing sale with a portion of the proceeds benefiting
JA students. Volunteers stepped out of the classroom and into a sales role at the event, ensuring its success.

2009 Nashville Business Hall of Fame
Presented by Tractor Supply Company and Mars Petcare US
Inductee: Joe Scarlett

On October 27, 2009, noted entrepreneur and Scarlett Leadership Institute
founder Joe Scarlett was inducted into the Nashville Business Hall of Fame.
After years of leadership at Tractor Supply Company, Joe and The Scarlett
Family Foundation have been promoting strong, ethical principals in the
Nashville community. Leaders from Tractor Supply Company, Mars Petcare
US, the Scarlett family, and 300 community
members spent an evening honoring Joe for his
work, wisdom, and guidance that has influenced so

many individuals our area. Joe, in turn, honored the
crowd by inspiring all in attendance with stories about his journey to success.
JA is proud to have Joe as part of the Nashville Business Hall of Fame and
hopes to live up to the many words of wisdom, or “Joe-isms” as they are
known, which were presented throughout the evening.

As Joe says, “success stories teach and motivate.”
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J unior Achievement’s programming would not be possible without the dedicated organizations and
foundations that lend financial support each year. These donors are passionate about our young people
and committed to furthering the educational goals of our state; without them the JA mission would not
be possible. They keep Junior Achievement thriving day after day and year after year.

Some organizations that financially support JA also show their passion for the organization through
hands-on involvement. Tom Parrish, Executive Director of the Scarlett Family Foundation, taught two
classes in Metro Nashville’s Hillwood High School during the 2009-2010 school year. Bridgestone
Americas, Inc. employees serve on the JA Board of Directors, actively participate in the Bowl-a-Thon,
and taught 37 classes during the last year alone. HCA employees volunteered to help JA staff members in
a variety of ways: rebuilding program materials kits, assisting at special events, refreshing JA BizTown
and preparing marketing materials for the annual Bowl-a-Thon. These efforts earn JA a Caring for the
Community grant from the healthcare organization.

JA also opens doors for donors to designate their gift to a certain program, ensuring the JA mission aligns
perfectly with each funder’s goals.

Dan Crockett, President and CEO of Franklin American Mortgage Company, and his firm sponsored 10
days of the JA BizTown program for Williamson County schools. This allowed the students of his
employees and customers to enjoy the JA BizTown experience during the 2009-2010 school year.

Pam Wright, CEO, owner, and founder of Nashville-based Wright Travel, made a $75,000 contribution to
JA to fund high school programs for three years. In the second year of her commitment, Pam hosted
several students from Antioch High School as part of the JA Job Shadow experience. “As a corporate
citizen of Middle Tennessee, I believe Wright Travel has a responsibility to support organizations that
work to improve the educational experience for high school students,” Pam said.

AT&T not only supports Junior Achievement on a national level through a job shadow partnership, but
the company also invests locally. The telecommunications firm made a $25,000 gift to JA in honor of
Board Chair Dave Olender to support the JA BizTown program. In recognition of that support, Vice
President of External Affairs Kenny Blackburn visited the city, received an official welcome from the
student mayor, and saw the unveiling of the AT&T TV Station /Web Design in JA BizTown. AT&T
Tennessee President Gregg Morton said, “JA BizTown has proven to be a highly successful program
aimed at teaching young people needed business skills in a realistic context.”

“AT&T is proud to participate in this effort and support JA’s mission of

education and inspiration.” - Gregg Morton, AT&T Tennessee President

$50.000—5100.000
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(aterpillar Financial Services Corporation

Mike Curb Family Foundation

Franklin American Mortgage Company

The Memorial Foundation

(al Turner Family Foundation

$25,000—849.999

AT&T

Ingram Industries, Inc.

Mars Petcare US

Metropolitan Government of Nashville

Wright Travel

$10,000—824.999

AJISOI9UAS YSNO.AY)

Bank of America Charitable Foundation
Bridgestone Americas, Inc.
Bridgestone Americas Trust Fund
(racker Barrel 0ld Country Store, Inc.

First Tennessee Foundation

Ford Motor Credit Company

Gaylord Enterlainment Foundation

HCA Foundation
Loews Vanderbilt Hotel
The Mick Foundation

Nissan North America

Pepsi Beverages Company

Scarlett Family Foundation

Schneider Electric/Square D Foundation

Tennessee Valley Authorily

Tractor Supply Company

$3,000—59,999

Aladdin Temp-Rite

Allstate Foundation

Barge Waggoner Sumner
& Cannon, Inc.

Belmont University

The Buntin Group

(armax Foundation

Joe and Mary Cavarra

Curt and Yonnie Chesley

(rowe Foundation

(rowe Horwath LLP

Dell Foundation

Deloitte

Ernst & Young

First Tennessee Bank

Gaylord Entertainment Company
Samuel M. Fleming Foundation
Gannell Foundation

HCA

Heidtke Charitable Foundation

KPMG LLP

Nashville Business Journal

Nashville Predators Foundation

National Federation of
Independent Business

Publix Super Markets Charities

Regions

Rogers Group, Inc.

Schneider Electric

Standard Candy Company

State Farm Insurance Company

TestAmerica, Inc.

US Bank

University of Phoenix

Vanderbill Medical Group

Wachovia Wells Fargo Foundation

Tom & Kandee Walker

Washington Foundation

Brian & Lynnea Wiese

Anne Hl. & Robert K. Zelle
Advised Fund

2009-2010 Funding

2009-2010 Expenses

B Special Events, 32.35%

O Foundation Donations, 31.16%
B Corporate Donations, 24.74%
O Earned Revenue, 7.47%

O Individual Gifts, 2.38%

O Other, 1.9%

@ Fundraising, 8.69%

O Special Events, 4.37%

B Program Expenses, 74.39%

B Management & General, 8.72%

O Franchise & License Fees, 3.83%
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Executive Committee

Chair
Dave Olender
Vice President,
Strategic Alliances
Gaylord Entertainment
Company
Past Chairman
Mary K.
Executive Vice President
& CFO
Ingram Industries, Inc.
Vice Chairman Corporate
Secretary/Treasurer
Tom Walker
Pariner
Deloitte
Vice Chairman Programs
Yonnie Chesley
CEO
Health To You, LLC
Vice Chairman Events
Mark Murray
Vice President &
General Manager
Hobbs & / iates, Inc. -
Middle Tennessee
Vice Chairman Awareness
Jeffrey Buntin, Jr.
President & CEO
The Buntin Group
Vice Chairman
Board Development
Debra Grimes
Director of Training and
Organizational
Development
Vanderbilt Medical Group
Vice Chairman
Development
Lucy Carter
Partner

Carter, Lankford CPAs, PC

Board of Directors

Steve Ainsworth

Sentor Relationship Manager

Wachovia Bank

Paul Anderson

Senior Portfolio Manager

US Bank

George H. Armistead, 111

Owner

New Business Development

Ken Berberich

Senior Vice President,
Corporate Banking

First Tennessee Bank

Jim Brown

State Director, Tennessee

NFIB

Doug Cabhill

President & CEO

Oreck

Michael Cassity

Vice President, HR

HCA — TriStar Division

Steve Cates

Chief Manager

Cates-Kottas Development

Hiram Cox

Executive Vice President,

Dan Crockett
President & CEO
Franklin American
Mortgage Company
Mike Curb
Chairman
Curb Records
Norma Davis
Paralegal
Bridgestone Americ
Sam DeVane
Partner
Ernst & Young
Richard DeVries
President
t Port Marina and Resort
il Eaton
entor Corporate Relations
Manager
Allstate Insurance Company
Mark Fioravanti
Sentor Vice President & CFO
Gaylord Entertainment

Com pany

Junior Achievement inspires and prepares

young people to succeed in a global economy.

Tom Frautschy
Vice President Marketing,
Remarketing, and HR
Caterpillar Financial
David Fulmer
District Manager
Publix Super Markets, Inc.
David Hall
MYOUTDOORTYV.com
Paula Harris
Vice President, Chief
Marketing Manager
Barge Waggoner Sumner &
Cannon
Kate Herman
President and Publisher
Nashville Business Journal
Henry Hillenmeyer
President
Urban Flats
W. David Jones
Senior Vice President,
Sales Team Manager
SunTrust Bank
Peter Keiser
Vice President, Marketing
Cracker Barrel
Old Country Store, Inc.
David Klements
President & CEO
Qualifacts Systems, Inc.
Brian Law
Regional Vice President,
Central Region
XO Communications
Dave LeBreux
COE Director
Ford Motor Credit
Buddy J. Lewis
Vice President/
General Manager
Pepsi Beverages Company
James A. Mallon
President & CEO
American General Life and
scident Insurance
Company
John Markham
AVP, Senior Client
Manager Analyst
Bank of America
Russell B. Morgan
Partner
Bradley Arant
Boult Cummings

Jonathan Motley

Partner

Safford Motley PLC

Michael Musick

Partner

BDO USA, LLP

Tom Negri

General Manager

Loews Vanderbilt Hotel

Chris Parker

Executive Vice President,
Chief Sales Officer

Nashville Predators

Joe Perdue

Vice President - Tennessee

Mariner Finance

Bill Perkins

Regional Sales Manager

Sam’s Club

Dr. J. Patrick Raines

Dean, College of Business
Administration

Belmont University

Randall Shepard

Executive Vice President,
Midsouth Marketing
Director

Regions Bank

Marvin Shotts

Vice President Sales -
Strategic Accounts,
Power Business

Square D/Schneider Electric

Heidi Smith

General Manager

Tennessee Valley Authority

James W. Spradley, Jr.

CEO

Standard Candy Company

Curtis Sullivan

Named Account Manager

AVAY

Donny Ward

Senior Vice President

The Via Group

Larry Whisenant

Senior Vice President

Pinnacle Financial Partners

Joe White

President

NovaCopy

Jo tehouse

Director of Operational
Support

Rogers Group, Inc.

Brian Wiese
Partner, Healthcare
KPMG LLP
Todd Wigginton
Director of Soctal Studies
Metro Nashville

Publi
Ken Wills
Audit Partner
Crowe Horwath LLP
Pamela Wright
President & 0

Wright Travel Agency, Inc.

shools

Emeritus Board

Jim Clapper

President

Aladdin Temp-Rite

Allen McCampbell, Jr.

Retired

American General

Thomas M. Hudson, Jr.

President & CEO

Matt
Construction Company

Jim Keiffer

Senior Vice President
Marketing

Tennessee Valley Authority

on-Hudson

W. Lucas Simons

Advisor

UBS Financial Services

J. Bransford Wallace
Chairman Emeritus

Willis

Junior Board
Jim Jacobs
Associate
. ssociates
Michelle Jaeger
Project Manager
ntractor
Michael McBride
Director, Sales Planning
and Analysis
Gaylord Entertainment
A()Tlll)'d"h\i
Justin Owen
Director of Policy &
General Counsel
Tenn

Research

Center for Policy

Brady Plummer

Senior Manager-
Enterprise Risk Services

Deloitte

Junior Achievementl of Middle Tennessee
The Mike Curb Center for Free Enterprise
120 Powell Place  Nashville, TN ¢ 37204
615.627.1200 phone © 615.297.8514 fax
www.janash.com




