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In 1957, thirty business leaders met in a bank
Junior Achievement of Middle Tennessee
empowers young people to own their economic
success so they may thrive today and in the future.
Through the organization’s combination of
classroom-based and hands-on programs, 31,000
students throughout Middle Tennessee were able
to experience this year why education is so
important and how they can take steps today to
expand their opportunities in the future. JA’s
expertly developed curriculum speaks to each
student in an age-appropriate context and aligns
with Tennessee’s standards for education.
Though the curriculum is powerful, it is the people
who truly make Junior Achievement a preeminent
organization in Middle Tennessee. Each person’s
individual experience makes a difference. When
one volunteer impacts one student, our mission to inspire and prepare young people to
succeed in a global economy is fulfilled.
We invite you to explore our 2010-2011 Annual Report, to read inspiring stories from the
classroom, from inside JA BizTown and out in the workplace, from the bowling alley to
the golf course to the dinner table. JA’s impact is reflected in every classroom, every
school, and every county in which our programs are offered. The stories that follow are
but a glimpse of the work we are able to accomplish because of the generous volunteer
and financial support we receive throughout Middle Tennessee.
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conference room and voted to establish a Middle
Tennessee office of Junior Achievement. During
its first year in Nashville, JA was introduced to 500
high school students through one flagship
program, the JA Company Program.
Many young entrepreneurs were inspired by JA’s
early programming and this effort has grown
through the years. Today, JA offers 20 gradespecific programs that reach out to more than
30,000 elementary through high school students
each school year.
Junior Achievement is comprised of many people:
students, teachers, volunteers, board members,
and staff. There is a common thread uniting
everyone - each person has their own Junior
Achievement story. Together, these stories are
the building blocks that make JA successful.

Trent Klingensmith began his Junior Achievement career in Missouri as a high school student
participating in a JA Company Program. His company manufactured “boot pullers,” a boot
removal tool perfect for the area’s rural community. Spending time running a business showed
Trent the link between education and real-life: “I saw that attending school had a purpose and
that my time I spent in the classroom could offer me valuable knowledge and skills that I was
going to need in the future.”
Years later, Trent found himself in another classroom, but this time he was in Nashville,
volunteering for JA at an elementary school. Trent discovered that he had a passion for helping
students and making a difference; thus, when the opportunity arose in 2005, he changed
careers and joined the staff of Junior Achievement of Middle Tennessee. His time with JA has
allowed him to give back to the community and to invest in tomorrow’s workforce.

"With the nation's continuing economic instability, Junior Achievement of
Middle Tennessee provides a unique venue for taking action and for being
able to see a visible impact at the local student level. While the financial
challenges facing business are big, the steps to doing something about it
can be small, attainable, and make a very real difference. JA enables
this. Our relevance as an organization has never been stronger."
-Jeffrey Buntin, Jr.

at the path
to success
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classrooms today

business basics

JA student, entrepreneur, teacher, banker, volunteer, board member.
This is not just a list of roles; this list encapsulates Shirlee Stevens,
District Manager at Wells Fargo, who has experienced every facet of
Junior Achievement. As a student, she was active in a JA Company
Program and was introduced to basic business principles as her company
produced Christmas wreaths and she sold them in her community. After
completing school, Shirlee carried these business basics and educational
experiences with her as she became an entrepreneur and, later, a
teacher. While teaching, she noticed something missing in the school
curriculum: where was the real-world connection for her students?

Junior Achievement gives young people the knowledge and skills they need to own their
economic success, plan for their future, and make smart academic and economic choices. Our
corporate and community volunteers deliver relevant, hands-on experiences that give students
from Kindergarten through high school knowledge and skills in financial literacy, work readiness
and entrepreneurship.
JA programs empower students to make a connection between what they learn in school and
how it can be applied in the real world – enhancing the relevance of their classroom learning and
increasing their understanding of the value of staying in school.

After her teaching career, Shirlee entered the banking industry and was
encouraged to volunteer for Junior Achievement. She instantly realized
that JA’s programming was the answer to the challenges that she faced
with school curriculum; JA provided the connection that students must have for success in school and
the workforce. Shirlee dedicated herself to spreading JA’s message. She now serves as a Junior
Achievement of Middle Tennessee board member and ensures that everyone on her team who is
interested in learning about JA has the opportunity, from the bank’s tellers to its senior leadership.

“There is no non-profit more directly related to what we do and our future
customers than Junior Achievement. In banking, we see the rate of small businesses
that fail, families mismanaging funds, and a lack of financial knowledge among
consumers. JA fills a void in the school curriculum that every student needs and it
appeals to every type of learner. JA’s financial programming reaches out to students
at a critical age; it transforms them early and gives them a purpose for their life.
There is not another youth program that prepares students for the workplace
and for managing their money. This energy will keep our country going.”
Wells Fargo also supports JA’s programming financially. But the gift is more than money. Because
Shirlee’s team has had experience with the program first hand, the bank’s financial support is seen as a
vital part of the its investment in their future customers and employees.

volunteers bring JA programs to life
top ten volunteer companies | 2010-2011 school year:

1. Deloitte 2. Caterpillar Financial Services
5. Schneider Electric

6. Ernst & Young
9. HCA

workplaces tomorrow
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3. Regions

4. Ford Motor Credit

7. Leadership Houston

8. Ingram Industries

10. State Farm Insurance

During the 2010-2011 school year, JA volunteers were present in more than 1,400 Middle
Tennessee classrooms. Programs are presented in an average of six separate class meetings and
directly correlate to state standards in each grade level. Volunteers and teachers work as a team
to determine how the Junior Achievement program would most benefit the class; this assures
that JA will be a successful experience for each student.

Volunteers in area classrooms are vital, but equally important
are great teachers ensuring that connections are made
between JA’s curriculum and traditional school curriculum.
Tammy Anselmo, third grade teacher at Brown’s Chapel
Elementary School in Rutherford County, has included JA
programming in her classroom for nine years. She incorporates
the lessons and content of the program into her day-to-day
classroom activities, ensuring that students grasp the realworld applications of their learning.
Tammy has adapted a JA lesson on
check-writing into an incentive
program for her students, letting
them deposit “money” they have
earned for behavior or achievement
into a classroom bank. Students
then use their deposited funds to
write a check for rewards.

“Students need to see the
results of their hard work
now. Often times, we preach
that getting good grades is the key to success but
never show them what success in the business
world looks like. JA gives students an opportunity
to see successful people in action. It gives an
opportunity for the volunteer to share their story.
This has more impact than reading about small
businesses in a text book!”

2011 Teachers of the Year:
Elementary School
Tammy Anselmo
Brown’s Chapel Elementary School, Rutherford County

Middle School
Amy Leslie
McMurray Middle School, Davidson County

High School
Trip Nicholson
Hillwood High School, Davidson County

2011 Volunteers of the Year:
Elementary School
Thalas Steele
Team Endurance

Middle School
Jill Kolin
High School
Briana Torres
Caterpillar Financial

life success
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today’s investment

More than 50 high school students from eight
schools in four Middle Tennessee counties
competed in the 2011 JA Titan Business Challenge,
vying to earn the most profit from sales of a fictional
product called the Holo-Generator™. This
competition, hosted by Caterpillar Financial
Services, pitted 18 teams of three against each other
in a computer-based business simulation. Students
were coached by business mentors as they made
quick decisions on price, promotion, marketing, and
research and development in an effort to increase
sales. The top three teams from the event advanced
to the National JA Titan competition; a team from
Pope John Paul II High School in Sumner County
finished eighth out of 48 teams overall.

2011 JA Titan Business Challenge

“I really enjoyed watching the students ‘get it’ and thrive on the friendly
competition. They were able to study all the different businesses competing and
focus on their company’s profitability.”
-Clarence Seal, FirstBank, JA Titan classroom volunteer and competition mentor
tomorrow’s workforce

set an example
More than 230 executives took part in the 2011 Junior Achievement Golf Classic presented by
Dollar General and Gaylord Entertainment. Golfers were treated to high-level networking and a
great golf game at Gaylord Springs Golf Links. The event was planned by a committee of board
members and volunteers who ensured that the day was a success. A group of 85 companies,
which spanned many industries, were represented on the golf course. Team sponsorships
offered more than $215,000 for Junior Achievement programming.

“By supporting Junior Achievement,
we are helping to build our nation’s
future. Junior Achievement provides a
real-world experience that gives these
future business leaders a head start on
the road to success.”
- Richard Oakes, VP, Corporate Procurement
Gaylord Entertainment
Member of the Golf Classic Committee

Junior Achievement’s classroom-based programs change students’ understanding of important concepts like
banking, opportunity cost, credit, entrepreneurship, and business ethics, among others. Just as importantly, JA
programming also changes the way students view the importance of their schoolwork and their own potential for
success. JA of Middle Tennessee collects pre- and post-tests from students in third through twelfth grades; these
tests measure students’ comprehension of the academic concepts as well as the shifts in attitude toward school that
come as a result of their Junior Achievement experience. The following statistics reflect the changes in attitudes of
these students during the 2010-2011 academic year.*

74%

of students reported
that JA made them
more aware of career options.

78%

of students believe
that JA helped them
prepare for the future.

of students agreed
that JA reinforced
the importance of
staying in school.

72%

of students said
JA made school
more interesting.

74%

GAUGING UNDERSTANDING

Junior Achievement volunteers come from diverse backgrounds and business experiences;
therefore, each volunteer has a unique perspective to share with students. Thalas Steele is an
entrepreneur who is focused on giving back to his community. He is pursuing his dream of owning a
personal training business and he wants to share his experiences by presenting JA programs to area
students. Regarding his hours of service in the classroom, Thalas said,

73% of participants felt JA connected what they learned in class with "real life."
*The information listed above was gathered from 674 students in 3rd-12th grades receiving Junior Achievement programs during the 2010-2011 school year.
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“I tell all of my family and friends that we can't
complain about the kids of our future if we are not
involved in guiding them. As I have been told, ‘children
are arrows,’ and in the right hands they can be guided
to meet any goal, or in the wrong hands they can cause
much harm. I want to be a positive guidance for kids, so
when I let go of the arrows, they are aimed and headed
in the right direction...This is my opportunity amongst
many to give back. In a selfish society, JA allows me to
be selfless. These kids deserve the best and if I can be
part of that, I am honored. JA means passion to me.
You have to be passionate about JA to be a volunteer.”
Thalas also offered his time and energy in a new way this year: his
company, Team Endurance, hosted the first-ever JA Urban 5K run.
The event helped bring awareness of Junior Achievement to a new audience and offered financial
support for its programs.

make a difference
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hands-on learning
JA BizTown is an interactive program for fifth
graders combining classroom-based lessons with
hands-on practice. For six weeks, students learn
their roles in the community and economy, the
skills needed in the workplace, how to manage
their money, and how businesses achieve success.
In this time, students interview with adults for jobs
they want to hold during their time running JA
BizTown, Junior Achievement’s lifelike mini-city.

JA experts
Eleven-year-old Harris Drake is a Junior Achievement expert. She has participated in traditional classroom
programs in her school and she has been a citizen in JA BizTown three times: once with her school and twice
as a JA BizTown Summer Camp attendee. “I like JA BizTown because it’s fun and I like having my own job.”
Harris has learned a lot during her time in JA. She experienced checkbook writing, budgeting, loans, and the
cost of running a business while in the program. She has also learned how to put these skills into practice in
her daily life.

“I learned how to work well with other
people, which is important at school. At
home, budgeting has helped me to
understand that you need to earn money to
get what you want, and that sometimes I
need to save. I also learned more about using
my money to share in the community and
help other people…[JA BizTown] is a fun place
where you can learn about being in business.
You learn what it would be like to have your
own business and what you need to do to
take care of it.”

During the experienced-based portion of the
program, each student has a specific job and
responsibilities to fulfill throughout the day. Each
business offers a good or service that students can
purchase with the money earned from their jobs,
which helps students make pricing decisions and practice smart consumerism.
As students go through their workdays, they are coached by parent volunteers and a set of JA
BizTown instructional managers who help students draw real-life connections to the situations they
encounter in JA BizTown. At the end of the experience, students have a deeper understanding of
the importance of school and the hard work needed to succeed in the workplace.
Allen Long witnessed the impact of this program first-hand this year, as
both a JA BizTown instructional coordinator and as a parent of a JA
BizTown student. Allen left Corporate America after 20 years for a new
career in the field of education. His daughter, Grace, age 11, attended JA
BizTown Summer Camp this year. Allen said, “JA [BizTown] is completely
experiential and hands-on. You can't learn from a textbook or a worksheet
over the course of time what students can learn in just a few days from
JA. The program immerses students into a simulated business
environment where they are in full control of the town and they quickly
see how their decisions impact themselves, their fellow business leaders
and their JA community at large. JA is an invaluable experience

that allows the children to fully connect concepts and theory
from the classroom to real experiences...My daughter learned that
running a business is hard work, physically and mentally. She learned that
working with others on a team isn't always easy and that, unlike social
relationships, you can't just walk away from the business relationships.”

real-world skills
2011 JA BizTown Summer Camp welcomed 128 campers for a condensed version of the traditional
classroom-based JA BizTown program. Summer Camp offered students aged ten to thirteen the chance to
explore what the world of business has to offer in a week-long day camp. Students were expected to work
well in a team, practice good personal finance skills, and make savvy business decisions. JA BizTown
campers faced challenges, both personally and in their jobs; however, students completed the program
with a new-found understanding of the world of work.
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The real-world atmosphere in JA BizTown is aided by generous sponsors who support JA
BizTown businesses and infrastructure. Several companies have even opted to outfit their
sponsored business to reflect their corporate brand. Companies participating in this effort are
AT&T, Caterpillar Financial, Dollar General, First Tennessee Bank, Franklin American
Mortgage Company, Gaylord Entertainment, HCA/Tri-Star, the Mick Foundation, the Mike
Curb Family Foundation, NovaCopy, and Pedigree.
Companies also sponsor operating costs of the JA BizTown program for $5,000 per day.
During the 2010-2011 school year, 15 total
days were sponsored by nine companies, all
of which are dedicated to showing students
the relevance of their education and how it
can help them be successful in life.
Companies supporting the program are
presented with a key to the city by students
who benefit from the gift. Day Sponsors this
year included Allstate Foundation, CarMax
Foundation, Ingram Industries, the
Nashville Predators , Nissan North America,
Pepsi Beverages Company, Schneider
Electric Foundation, Tennessee Valley
Authority, and Wells Fargo.

workplace experts
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take action
Jim Jacobs is a JA junior board member and classroom volunteer;
he is an employee of Cherry and Associates, a commercial real
estate services firm. Jim’s company encourages its employees to
contribute to the community. In addition to making a contribution
to JA of Middle Tennessee’s general fundraising campaign, Jim was
also compelled to sponsor a student’s tuition to attend JA BizTown
Summer Camp. “I wanted to do something for a child who typically
would not have had the opportunity to attend camp,” he explained.
Jim says his personal investment goes beyond writing a check; his
donation is tied to his belief in the Junior Achievement mission.

“I like helping young kids foster business skills. I’m a big
believer that teaching business skills and business ethics to students at a
young age will help them become productive citizens when they grow up.”
If students can receive this information now, Jim knows his investment in Junior Achievement
will be returned in the future. “Hopefully this opportunity opened the student’s imagination to
something he had never thought of before and will help him find his path in life.”

make a difference
The JA Board of Directors led the organization in a new
effort this year. They partnered with local JA BizTown
Alumni to increase awareness of the JA BizTown program
and the impact that it makes on area fifth grade students.
Board Members invited colleagues, friends, and family
members to learn about JA BizTown by following in the
footsteps of a student. Along the way, guests learned
about the hard work that it takes to successfully run a
business during a JA BizTown workday. Each student
offered a different perspective on the experience, shared
what they learned, and explained how the program helped
them connect their classroom learning to the real-world.

measuring the support of junior achievement

generosity
On October 25, 2010, Ron Samuels was inducted
into the Nashville Business Hall of Fame.
Mr. Samuels is the Chairman, President & CEO of
Avenue Bank and was selected for this honor
because of his business excellence, innovative
leadership, community involvement, high ethical
standards, and his passion for the continuous
improvement of Nashville. The event was
sponsored by American General Life and Accident
Insurance Company and was presented by HCA.
More than 330 attendees helped to celebrate Mr.
Samuel’s achievements in business, banking, and
the community. Included in the program were
appreciative words about Mr. Samuel’s
achievements in building his own financial institution, his leadership of the Nashville Chamber of
Commerce, and his involvement in bringing professional sports leagues to Nashville. The evening was
highlighted by distinguished speakers Keel Hunt and Ralph Schulz, who attested to Mr. Samuel’s
outstanding business prowess and his commitment to community involvement. Mr. Samuel’s son,
Cooper, also spoke, saying, “My dad is passionate about the city, the people, his family, and creativity…
[the bank] is his legacy. This is what he is leaving behind to the city of Nashville.” Mr. Samuels offered a
keynote speech upon acceptance of his award; he said, “I love this city. I love the opportunities
that I’ve had. This has been something that I’ll never forget.” As the evening came to a
close, the crowd was treated to a special performance by The Hummingbirds, Mr. Samuel’s band.

JA Job Shadow exposes high school students to
various careers by giving them the chance to
shadow a professional in an area company for a
day. This program illustrates what a workplace
setting is like and how the knowledge and skills
learned in school can be applied in the future. This
one-day program offers holistic and authentic
work-world experiences by demonstrating to
students what it takes to succeed in the career
field of their choice.
Junior Achievement partnered with Metro Nashville Public School’s Academies of Nashville to place
students in shadowing opportunities at companies like AT&T, Deloitte, Gaylord Entertainment, and
many others. JA provided this experience to 700 students during the 2010-2011 school year.

spending

responsibly
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“Currently, 1.2 million American students are dropping out of high school every
year and we need to continue to help students avoid becoming a statistic in this
national crisis. Our successful partnership with Junior Achievement is important
because it provides students with career exploration activities that help motivate
rewards
them to stay in school and achieve meaningful careers.”
- Gregg Morton, President, AT&T Tennessee
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giving knowledge
Historical program gets modern update
The JA Company Program offers high school students the chance to fully grasp the role of business in
our society by creating and launching an actual business enterprise. In an after-school setting, students
elect company leaders, determine a product to sell, create a business charter, secure investors, sell their
products, and liquidate their assets. By experiencing the life cycle of a company, students are able to
better understand how a business functions and their future roles in the business world.
Through a grant from the Sam’s Club Giving Made Simple program, Junior Achievement was able to
successfully run four JA Company Programs in the Greater Nashville area during the 2010-2011 school
year. Students at Antioch, Hume-Fogg and Stratford High Schools in Metro Nashville Public Schools and
Ravenwood High School in Williamson County explored the ins and outs of running a business. The
students overcame obstacles in leadership and teamwork to successfully market and sell their
merchandise, enjoying the satisfaction of their hard work.

“JA provided a hands-on experience in business leadership. Stepping
away from textbook learning and into the realm of critical thinking provide
an excellent perspective.” -Bria, 12th grade
“Thanks to this program, my knowledge of how businesses
are run has dramatically increased.” -Zack, 9th grade
“I now have a better understanding of how things work in the realworld and what I need to do to be successful.” -Emily, 10th grade
giving time

involving supporters
Junior Achievement welcomed 1,300 bowlers from 40 companies to the 2011 Rock-n-Bowl
this year. Bridgestone Americas Trust Fund and Publix Super Markets Charities sponsored
the event, held at bowling centers across Middle Tennessee.
The Bowl-a-Thon was planned by a task force of volunteers
who helped keep the event fun and easy to execute.
Participants were asked to raise $125 to sponsor JA materials
and a trained volunteer for an area classroom. The event raised
$214,000 for JA programming!
Kim Schafer with Safeco Insurance has participated in the
Bowl-a-Thon for eleven years. She said, “The event supports a
great cause and we have a unique opportunity to interact
with co-workers outside of the workplace in a relaxed
atmosphere. I like being a part of such a great fundraiser but
having so much fun that it doesn’t feel like a fundraiser.”

Recent changes in workforce availability has increased the need for streamlining volunteer
efforts. Creative scheduling offers flexibility for volunteers while adhering to the program’s
core messaging and principles.
JA in a Day began three years ago and has grown exponentially each year. The program allows
a group of volunteers to teach a full JA program in one day. Companies adopt an entire grade
level to give all of the students the JA experience at the same time.
During the 2010-2011 school year, 2,730
students experienced JA in a Day. Volunteers
from Caterpillar Financial, Deloitte, Ernst &
Young, Ford Motor Credit, Gaylord
Entertainment, HCA, Pepsi Beverages Company,
PricewaterhouseCoopers, Regions, and SMS
Holdings spent a day in the classroom, investing
time and energy to show the next generation of
workers how they can be successful in school, in
the workforce, and in life.

“I always believe education is the easiest way to make an
impact in someone’s life.” Kwonsik Park, Senior Auditor at
Ernst & Young, is committed to sharing the JA experience with
area students. He works to show students the connection
between the classroom and the real world, educating them about
the community they live in and how they can succeed.
In addition to leading three other JA programs, Kwonsik mentored
a group of high school students in a JA Company Program at
Stratford High School during the 2010-2011 school year. He spent
twelve weeks guiding the students in the opening, operating, and
liquidating of their own business.
Kwonsik sees the direct connection between strong education and strong business practices. He said,

“We have been hearing about many business-related issues recently such as the debt ceiling
increase, fiscal deficits, government bailout of certain industries. However, I am not sure
whether every student truly understands the underlying facts behind those issues or their
impact in the community. One of the most important aspects of JA’s teaching is that JA
provides students with financial and economic literacy. The JA curriculum is creative, fun,
and most importantly, very relevant to the real-world economy and business.”
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Middle Tennessee counties with Junior Achievement programs during the 2010-2011 school year:

Bedford
Cannon
Cheatham
Coffee

Davidson
DeKalb
Dickson
Fentress

Houston
Humphreys
Lincoln
Marshall

Maury
Montgomery
Putnam
Robertson

Rutherford
Sumner
Williamson
Wilson
demonstrating success
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success

investment
Over $50,000
Caterpillar Financial Services
Franklin American Mortgage Company

The Mike Curb Family Foundation
The Memorial Foundation

$25,000-$49,999
Gaylord Entertainment Company
Ingram Industries, Inc.
Pepsi Beverages Company

Wells Fargo Foundation
Wright Travel Company

$10,000-$24,999
American General Life & Accident
Insurance Company
Allstate Foundation
Bridgestone Americas, Inc.
Bridgestone Americas Trust Fund
CarMax Foundation
Cracker Barrel Old Country Store, Inc.
Dollar General
Ernst & Young

First Tennessee Foundation
Ford Motor Credit Company
HCA Foundation
Dan & Margaret Maddox
Charitable Fund
Mars Petcare US
The Mick Foundation
Nissan North America
Regions Bank

Scarlett Family Foundation
Schneider Electric
Schneider Electric/Square D
Foundation
Standard Candy Company
State Farm Insurance Company
Tom & Kandee Walker
US Bank Foundation

$5,000-$9,999
Agilysys
AT&T
Bradley Arant Boult Cummings
Bank of America
Barge Waggoner Sumner & Cannon
BDO USA, LLC
The Buntin Group
Joe & Mary Cavarra
Curt & Yonnie Chesley
Clayton Miller Hospitality Carpet
Crowe Foundation
Deloitte
Samuel M. Fleming Foundation

Freeman Company
David E. & Brenda Hall
HCA
Hobbs & Associates, Inc.
Heidtke Charitable Foundation
Horizon Wine & Spirits
IKON
Jackson National Life
Insurance Company
JK Logistical Operations
KPMG
National Federation of
Independent Business

Oreck
PSAV Presentation Services
Publix Super Markets Charities
PricewaterhouseCoopers
Rogers Group
Simmons Hospitality Group
SMS Holdings
SunTrust Foundation
Towne Park
TVA
Waller Lansden Dortch & Davis
Waste Management
Brian & Lynnea Wiese

$2,500-$4,999
Aladdin Temp-Rite
AVAYA
Paul & Lynne Anderson
Avenue Bank
BancorpSouth
Blue Wolf Group
Brookside Properties
Carter, Lankford CPAs
Curt & Lucy Carter
Cintas
Coca Cola Bottling Company
Consolidated
Communication Components
Cornerstone Automation
Curb Records
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Dynamix Group
Edward Don & Company
FirstBank
Freshpoint
Gazos
J.M. Smuckers
Kabobs
KONE
Lattimore, Black, Morgan &
Cain, PC
Lipman Brothers
Nashville Business Journal
Nashville Predators
NovaCopy
Pinnacle Financial Partners

PPAMS
Service Source
Smith Seckman Reid
Standard Textile
Steelite International
Swisher Hygiene
Sysco Nashville
TEK Systems
Trane
Turner Universal
Tyson
US Engineering
Warren Insulation
Washington Foundation
Anne H. & Robert K. Zelle
Advised Fund

2010-2011 leadership
Executive Committee

Board of Directors

Paul Anderson
Chair
Senior Portfolio Manager
US Bank
Jeffrey Buntin, Jr.
George H. Armistead, III
President & CEO
Owner
The Buntin Group
New Business Development
Past Chairman
Ken Berberich
David Olender
EVP, Corporate Banking
Vice President,
First Tennessee Bank
Strategic Alliances
Jim Brown
Gaylord Entertainment State Director, Tennessee
Company
NFIB
Doug Cahill
Chair Elect/ Vice
Chairman Programs President & CEO
Oreck Corporation
Yonnie Chesley
Michael Cassity
CEO
Vice President, HR
Health To You, LLC
HCA – TriStar Division
Vice Chairman
Steve Cates
Corporate Secretary/
Chief Manager
Treasurer
Cates-Kottas Development
Tom Walker
Mary Cavarra
EVP & CFO
Partner
Ingram Industries, Inc.
Deloitte
Dan Crockett
Vice Chairman
President & CEO
Corporate Secretary/
Franklin American
Treasurer- Elect
Mortgage Company
Hiram Cox
Mike Curb
EVP, CFO & CAO
Chairman
SMS Holdings
Curb Records
Vice Chairman Events & Norma Davis
Funding Development Paralegal
Bridgestone Americas, Inc.
Randall Shepard
Sam DeVane
EVP, Mid-South
Partner
Marketing Director
Ernst & Young
Regions Bank
Richard DeVries
Vice Chairman
President
Board Development East Port Marina and Resort
Debra Grimes
Jim Duensing
Director of Training and
EVP & CFO
Caterpillar Financial
Organizational
Services
Development
April Eaton
Vanderbilt Medical
Corporate Relations Senior
Group
Manager
Vice Chairman
Allstate Insurance Company
Development
Mark Fioravanti
Lucy Carter
Senior Vice President & CFO
Partner
Gaylord Entertainment
Carter, Lankford
Company
Melissa Grove
CPAs, PC
Senior Manager,
Business Transformation
Organization Support
Nissan North America

Emeritus Board
David Hall
MYOUTDOORTV.com
Paula Harris
Vice President, Chief
Marketing Manager
Barge Waggoner
Sumner & Cannon
Kate Herman
President & Publisher
Nashville Business
Journal
Henry Hillenmeyer
President
Urban Flats
W. David Jones
SVP, Sales Team Manager
SunTrust Bank
Dave LeBreux
COE Director
Ford Motor Credit
Buddy J. Lewis
Vice President,
General Manager
Pepsi Beverages Company
James A. Mallon
President & CEO
American General Life and
Accident Insurance
Company
John Markham
MBA Candidate 2012
Vanderbilt University
Russell B. Morgan
Partner
Bradley Arant
Boult Cummings
Mark Murray
VP & General Manager
Hobbs & Associates, Inc. Middle Tennessee
Michael Musick
Partner
BDO USA, LLP
Tom Negri
General Manager
Loews Vanderbilt Hotel
Chris Parker
EVP, Chief Sales Officer
Nashville Predators
Bill Perkins
Regional Sales Manager
Sam’s Club
Kelly Plummer
Senior Manager, Assurance
PricewaterhouseCoopers

Dr. J. Patrick Raines
Dean, College of Business
Administration
Belmont University
Marvin Shotts
Vice President Sales Strategic Accounts,
Power Business
Schneider Electric
Heidi Smith
General Manager, Global
Business & Community
Development
Tennessee Valley Authority
James W. Spradley, Jr.
CEO
Standard Candy Company
Shirlee Stevens
District Manager, Nashville
Central Market
Wells Fargo
Curtis Sullivan
Named Account Manager
AVAYA
Donny Ward
Operating Area
Vice President
Juniper Networks
Larry Whisenant
Senior Vice President
Pinnacle Financial Partners
Joe White
President
NovaCopy
Joe Whitehouse
VP of Finance & Treasurer
Rogers Group, Inc.
Brian Wiese
Partner, Healthcare
KPMG LLP
Todd Wigginton
Director of Social Studies
Metro Nashville
Public Schools
Ken Wills
Audit Partner
Crowe Horwath LLP
Pamela Wright
President & CEO
Wright Travel Agency, Inc.

Jim Clapper
President
Aladdin Temp-Rite
Allen McCampbell, Jr.
Retired
American General
Thomas M. Hudson, Jr.
President & CEO
Matteson-Hudson
Construction Company
Jim Keiffer
Senior Vice President
Marketing
Tennessee Valley Authority
W. Lucas Simons
Advisor
UBS Financial Services
J. Bransford Wallace
Chairman Emeritus
Willis

Junior Board
Jim Jacobs
Associate
Cherry & Associates
Michelle Jaeger
Project Manager
R.C. Mathews Contractor
Michael McBride
Director, Sales Planning
and Analysis
Gaylord Entertainment
Company
Justin Owen
President
Tennessee Center for Policy
Research
Brady Plummer
Director, Risk Assurance
PricewaterhouseCoopers

Junior Achievement could not be successful without the support of the Middle Tennessee community.
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